
What's on the Web: Using your 
College Website for the Promotion 
of Diversity, Equity, and Inclusion

Cara Lawson
Lauren LaGrande

Rafael Landaverde



Objective

• Discuss how your website and social media can be 
used to promote your college or department’s 
commitment to diversity, equity, and inclusion.



Defining DEI

• How do you define the following terms?

– Diversity

– Equity

– Inclusion



In short.

• Diversity is the presence of differences

• Equity promotes justice, fairness, and impartiality

• Inclusion is an outcome to ensure those who are diverse feel 
and / or are welcome.

Extension Foundation

https://dei.extension.org/


Why the Web?

• May be someone’s only interaction with your 
college or department.
– It can send clear messages about the organization’s 

values and image (Mestre, 2011).

• Can project efforts of “working towards a climate 
of trust, collaboration, productivity, innovation, 
shared power, and creativity,” (Mestre, 2011, p. 101).
– Indicates efforts toward recognition of inclusive 

environment.

https://www.sciencedirect.com/science/article/pii/S0099133311000152?casa_token=fQ9UFT1pKh8AAAAA:w9QmSWY_7wnBEpV71_YKFeh4ftRhMWUKQH-saUp08M0aDpfbjJb0JuW-NsHkrBxT1MlfhgquFs8
https://pdf.sciencedirectassets.com/272069/1-s2.0-S0099133311X00022/1-s2.0-S0099133311000152/main.pdf?X-Amz-Security-Token=IQoJb3JpZ2luX2VjEK7%2F%2F%2F%2F%2F%2F%2F%2F%2F%2FwEaCXVzLWVhc3QtMSJHMEUCIGK%2F7kwqpTqyczNHoRJt5DJrvNWJmDb602%2BCLtNSl6XlAiEA14LqcAK8KG6DleLN8LtyGHxqZv4DYyAW9s%2Fb24GYE54qtAMIRxADGgwwNTkwMDM1NDY4NjUiDKCYMVqkrjmdfmTf9SqRA5hxtSY5fboORRIX%2BCixke7RYDdJXfnE5ZiNIllk7NEj6PCr0gfJtwsy3VNPafCf5lYP%2FEwabnywu%2FpCXtZUjyy3oQHBs7fTujJt0znYOLRAQIJt9BuLDnMC2hJeSYDbkZ7Zd0fuCLGzlvmVbNdTRdjr1L97cdFZUUo0PmHaFbgXnUlJNluO5j3r7c4CU6L%2BIAz11wbid%2BJD%2FK7Iy0BD6bvi24VdNSARlaic0re1PV7VwldjB1PXajuAlzsywGHwCsqE0KRNCaZh2dx52Kf28QdfNwTt4cXihqPAU%2F0EZK%2F%2BHwC2KRJcIztZ0WCncpStpKWKCzHEHbDLSi%2BQfUDFpIJphQ%2FTqvWeafdDnF%2BQxQw4UGeRmHXKHtN6haXOK2jTPbc4zizo7AmEKKtrAsYFoXxuDE3fPoLdb2zD6mVfwMVD082Yf%2FZi15UePYOacY2Q8EhOCMhoS%2BBwjcdpLRZOj%2B%2FwDb3osDfATn0J3dzOmHwGGk8sot7rUTMvLQE%2F%2FJnS2YNToiE9aBDaKFGYWmSMBUUvMNfriYUGOusBvVr6xg6j7a7S7CTNrE%2FuS8wNy9f7iAATqJQXUa4Y70o3K35j5kVe55%2BPs7g542CU3qls7g3O9%2BxiukYvQEIanoxzFWi9CGYkiW04%2FTYV9c9YXpKFYGjg9aG6iZ33GAvm000qJhWYGkb8glaTxcH3hZ%2F3jZOuLax%2FAlzrboNI%2Bz1fFypHPPaeBlncO6G68dLZzpODbiZelIql4ySYmQc%2FsQ%2F09EQgmTrO43uYKjudkPTiYQPrQnskCl4PnNqDGVP8SZH1nrJqmnxhKDY3HqEK6PUc%2BJDjmG%2BbkQv1zNiCjq9LmLRqwZ92MYemqg%3D%3D&X-Amz-Algorithm=AWS4-HMAC-SHA256&X-Amz-Date=20210517T145419Z&X-Amz-SignedHeaders=host&X-Amz-Expires=300&X-Amz-Credential=ASIAQ3PHCVTYTQGUZNQG%2F20210517%2Fus-east-1%2Fs3%2Faws4_request&X-Amz-Signature=ea53a82404a990cd32cf3d300b719c71aee2686b67f00d5c367d25e1efe53bbe&hash=435df523c0c75e5f074f5a7ffd31364eeefeccb11f62338cc4716f5e73387532&host=68042c943591013ac2b2430a89b270f6af2c76d8dfd086a07176afe7c76c2c61&pii=S0099133311000152&tid=spdf-bca71ea8-fd4e-4644-a316-12ddbf743e52&sid=926541d558269842b40950159eeec2178ce9gxrqa&type=client


Recruiting

• Many academic programs rely upon their 
websites to serve as primary recruiting tools 
(Smith et al., 2013).

• Use the website to share your commitment to 
students or others with diverse backgrounds 
and interests (Smith et al., 2016).

https://www.researchgate.net/profile/Leann-Smith-3/publication/289530107_School_psychology_programs%27_efforts_to_recruit_culturally_diverse_students/links/569613e208ae3ad8e33d9f3b/School-psychology-programs-efforts-to-recruit-culturally-diverse-students.pdf
https://psycnet.apa.org/fulltext/2016-17165-001.html


Why the Effort?

• The potential for talk about college and 
department websites and social media 
accounts make it important to find ways to 
connect with diverse populations as soon as 
possible (Mestre, 2011).



HOW DO YOU ANALYZE WEB 
CONTENT FOR DEI EFFORTS?



Past Studies

• Number of clicks from homepage to find a 
diversity resource (Young, 2006).

• Visual elements present with attention to 
diversity and inclusion (Brunner & Brown, 2007; Lawson et al., in 

press.).

• Cultural accommodations (Cook & Finlyason, 2005). 

https://www.sciencedirect.com/science/article/pii/S0099133306000589?casa_token=r-5lg8mFkQ0AAAAA:SB-Xf3fXN0FU2t9a3E2fnQnAUl_8-H3NWrUCx7BFnxtzniWSjPh0Qq_pXwOIoqZshharuIDMpvw
https://books.google.com/books?hl=en&lr=&id=n6hyFnSRkEwC&oi=fnd&pg=PA357&dq=Brigitta+Brunner+and+Mary+Helen+Brown,+Web+Sights:+Images+of+Diversity+on+College+and+University+Homepages+Paper+Presented+at+the+Annual+Meeting+of+the+NCA+93rd+Annual+Convention,+Chicago,+IL+Online+.+Available+online+at+http:www.allacademic.commetap188124&ots=mPNXlzkveJ&sig=ITSLqMvpQdSQZpiksl6in2LHYVk
http://scholarworks.rit.edu/cgi/viewcontent.cgi?article=1560&context=article


Environmental Scan

• 33 NAADA member universities

• “diversity,” “equity,” “inclusion,” on homepage

– “inclusive,” “diverse”

• “diversity” in search – checked for original 
content



FINDINGS



Findings

• 21 “diversity” on homepage

• 9 “equity” on homepage

• 14 “inclusion” on homepage

• 31 had result using search bar

– 31 with original content



Findings

• Pages dedicated to diversity, equity and inclusion 
efforts / plans / initiatives

• Resources for undergraduate and graduate 
students

• Recognition of faculty / students who received 
awards for efforts in diversity, equity, and 
inclusion

• *there were also findings in terms of diversity of science, research, 
etc.









Oklahoma State University



What you can do with 
these findings?

• Conduct your own assessment.

– Command F to search terms on your website

• What are the results?

– Review your website’s images. Do they promote 
diversity, equity and inclusion?



INCLUSIVITY PRACTICES FOR THE 
WEB AND SOCIAL MEDIA



Provide the best user 
experience for as many people 
as possible.



Using Images to 
Promoting Diversity

• Faces are symbols that represent an organization’s 
priorities, values, and brand.
– Can be useful for establishing connections between the 

individual and organization

– Klassen, 2001

• Images that promote diversity can be used to 
counter bias, challenge stereotypes, and encourage 
understanding.

– Wolpert, 1994



Make your text 
accessible
• Write in plain language

• Don’t overuse caps

• Camel case for hashtags

• Put hashtags at the end

• Avoid “click here” – be 
more descriptive in calls to 
action

• Limit emoji use and special 
characters

• Use gender-neutral 
pronouns and share 
diverse voices and emojis

• Use alternative text

https://publish.twitter.com/?query=https%3A%2F%2Ftwitter.com%2Fkentcdodds%2Fstatus%2F1083073242330361856&widget=Tweet


Include video captions

Helpful for those with hearing 
impairments,

Those watching in their non-native 
language

Sound off environments

Those learning to read

Check out the article linked here for 
information on how to include 
captions on most of the platforms.

Do video captions benefit only those 
with hearing impairments?

https://blog.hootsuite.com/inclusive-design-social-media/


Using color

• Be mindful of color contrast – avoid green and 
red, or blue and yellow combinations

• Use solid or opaque overlay

• Use patterns to differentiate data

• Here are some color combinations that work well 
in social media.

https://blog.creatopy.com/social-media-color-inspiration/


Work to be as accessible 
as possible

• Stay informed about accessibility tools

• Promote positive inclusion

• Welcome and embrace feedback

• https://blog.hootsuite.com/inclusive-design-social-media/

https://blog.hootsuite.com/inclusive-design-social-media/


Assess your university

• Check out the document linked in the chat.

• Take some time to look over your college or 
department’s online communication efforts to 
determine what you can do to better promote 
DEI.



What did you find?

• Would anyone like to share something they 
found or something they hope to change 
regarding their website or social media 
accounts?



Thank you.

• Cara Lawson
cara.lawson@oregonstate.edu

• Lauren LaGrande
Lauren.lagrande@oregonstate.edu

• Rafael Landaverde
quijadalandaverde.1@buckeyemail.osu.edu

mailto:cara.lawson@oregonstate.edu
mailto:Lauren.lagrande@oregonstate.edu
mailto:quijadalandaverde.1@buckeyemail.osu.edu

